   



       Cost Chop:

                              Three solutions to ease direct mailing expense

Everyday, marketers for all kinds of different companies ponder how to best reach prospective clients and consumers.  They strive to come up with the best combination of materials to better sell their products and services.  Direct mail has always been a cornerstone, a go-to tool for targeting the masses. It’s tangible, trackable and commands direct attention.  The mail pieces restate a company message and the mode of delivery (the postal service) is constant and reliable. However, today many companies are exploring digital mediums.  The lure of reaching an unlimited audience without the cost of printing and postage sounds too good to be true.  Sending an array of marketing materials to everyone on a mailing list has the potential to get pricey.  Instead of fading away into the sea of dead media, North America Communications introduces three solutions to the direct mail/cost dilemma. 

As of 2008, NAC became approved by the United States Postal Service (USPS) to utilize an in-house copalletization process at both company facilities.  Copalletiztion is a specialty service intended to ensure postage discounts. Because this service is offered in-house, all mailers regardless of size are able to realize the benefits and savings typically given to larger mailers.  In this process, bulk mail from different companies is consolidated to the same pallet.  Individually, these companies don’t generate enough mail to qualify for Bulk Mail Center (BMC) or Sectional Center Facility (SCF) pallets based on USPS requirements.  But when grouped together or copalletized by zip code, the requirements are met, resulting in postal discounts.  

The commingling process is another that is achieving discounts in areas where they were previously unavailable.  Using proprietary software, NAC is able to sort client mail according to drop date, postal tier level, and destination entry level (e.g. the BMC/SCF location closest to the destination). Campaigns with identical mailing characteristics are merged with multiple client jobs to qualify for the best possible postage discounts.  By properly managing postal logistics, clients achieve significant savings.   

The third solution unique to North America Communications is the company’s aptitude for regionalization.  Two full-service production facilities allow an obvious geographic advantage.  NAC offers the most regionalized mail model in North America, enabling faster in-home dates.  Production plants are strategically located to minimize freight travel distances from Lettershop to BMC/SCF locations, to enter the BMC/SCF stream faster and to secure the most competitive national BMC rates available.  

Though an enticing alternative, digital channels still pale in comparison to the success of classic direct mail.  Through this medium, marketers are able to reach their audiences on a personal level.  NAC’s services save clients money, so that they may continue to reach these audiences.  Copalletization combines mail bundles into destination specific pallets, resulting in discounts.  Commingling merges different client mail streams to produce higher density per zip code, providing savings.  Regionalization cuts travel distance, allowing faster in-home dates.  With certain companies, the cost of postage has become a problem.   North American Communications is equipped with the solutions.  

